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« San Francisco
The focus of the Global Immersion Week in San Francisco has been
to connect with key executives in Silicon Valley that are transforming
the way companies do business world-wide. This is achieved
through a series of company visits, keynote conferences and
conversations with business leaders. All sessions focus on innovation,
entrepreneurship and the vision of industries in transformation.

The Global Immersion Week is an optional week-long international
field trip with several academic objectives. Students attend lectures
at prestigious universities and academic institutes, visit world
famous companies, interact with top executives, and also have the
opportunity to explore new cultures and new places.

« Shanghai
The Global Immersion Week to Shanghai focuses on achieving a
working knowledge of local business practices through lectures from
world-class professionals. Students have networking opportunities
with managers from some of Asia’s most innovative businesses and
growing industries. Finally, students have the chance to explore
Chinese culture firsthand, boosting their awareness and appreciation
for cultural differences.

Depending on your intake, the Global Immersion Week usually is
scheduled for San Francisco and Shanghai and takes place during the
Specialization Period.
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“Everything in China is different; its traditions evoke
unique characteristics to all my senses. Not only
traditions but the way of doing business is also
different, observing the behavior of the Chinese
consumer is something many companies often
forget when doing business here” .

Manue] Gener Bago
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s School (LBS). The exchange complements the program’s academic experience,
with peers and faculty from another reputed institution and to engage with

from around the world.
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For more information:

/ \_/ URL: www.ie. edu/master- management

Blog: http://master- _international.blogs.ie. edu
Email: mim.admissions@ie- edu .
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